“STORES”  INDEX  FOR  1975 


Advertisinj;,  Sales  Promotion, 
Display 


Feb. 


Two  Angles  on  Art  Deco’s  Curves 
Shoppers  on  the  Move:  Behavior 
Proves  Consistent 
Are  You  Getting  the  Most  From 
Father’s  Day? 

Annual  Promotion  &  Advertising 
Awards 

The  Sales  Promotion 
Director 

Pearls  From  Tiffany 
Bicentennial  Program 
Boscov’s  Rummage  Sale 
Home  Furnishings  Conference  Pre¬ 
dicts  a  Return  to  the  Home, 

Carol  Messenger 
Dayton’s  Community  Ad  Campaign, 
“Minnesota  Woman  at  Home”  July 

Bridal  Promotion:  “Excellent” 

For  Bloomingdale’s  July 

Thalhimers’  Launches  Phone-In  July 

Independent  Stores  Workshop:  Vital 
Fdements  for  Survival,  Carol 
Messenger  Aug. 

Fashion  Merchandising  Seminar: 

Focus  on  New  Man.-igement  Skills 


March 

March 

March 

May 

May 

May 

June 


July 


p..l4 

p.  6 

p.  30 
p.  31 

p.  2 
p.  18 

p.  33 

p.  8 
p.  2 

p.  4 

p.  5 
p.  50 

p.  3 


Aug.  p.  5 

Visual  .Merchandisers  .Seminar  Aug.  p.  8 

Very  Sporting  of  Abercrombies’  Aug.  p.  15 
Proffitt’s  &•  Rubenstein  Employees 

Honored  for  Public  Service  Oct.  p.  12 
How  They  Put  It  Together:  More 

From  Monsanto  Oct.  p.  14 


Book  Reviews 

Management  by  Obstruction,  yared 

F'.  Harrison  Feb.  p.  40 

Arbitration  of  Labor-Management 

Disputes,  .Maurice  S.  Trotta  March  p.  32 
How  I  Turn  Ordinary  Complaints 
Into  Thousands  of  Dollars,  Ralph 
Charell  March  p.  32 

Credit  Manual  of  Commercial  Laws, 

Robert  D.  Goodwin,  Lester  Nelson, 
and  George  Kohlik  April  p.  29 

Bibliography  of  the  Computer  in 
Environmental  Design 
Computer  Programs  in  Environmental 
Design,  and 

Environmental  Impact  Statement:  A 
Reference  Manual  for  the  Architect/ 
Planner,  Kaiman  Lee  May  p.  16 

Shopping  Center  Management: 

Principles  and  Practices,  Horace 
Carpenter,  Jr.  .May  p.  34 

Mind  Your  Own  Business,  Norman 

Jaspan  Aug.  p.  24 

How  to  Cut  Costs  and  Improve  ■ 

Service  of  Your  Telephone,  Telex, 


7'IFA'  and  Other  Telecommunications, 
Frank  K.  Griesinger  Sept.  p.  40 

The  Butterick  Eabric  Handbook,  Irene 

Caimming  Kleeberg  Nov.  p.  24 

.4  New  Life  for  the 

Abandoned  Sendee  Station, 

•■Mbert  L.  Kerth  Nov.  p.  24 

Retailing  Today:  An  Introduction, 

Don  L.  James,  Bruce  J.  Walker, 

Michael  J.  Et/.el  Nov.  p.  34 

75  Years  of  Fashion,  .Annalee 

Gold  Nov.  p.  35 

The  Dollars  &  Cents  of  Shopping 
Centers:  1975,  The  Llrban  Land 
Institute  Nov.  p.  35 


Consumerism 

NR.MA/ABO  Luncheon  .Address: 

Macioce  Asks  for 

“Maximum  Effort”  March  p.  3 

Consumerism  in  1975:  Threat  or 

Challenge?  March  p.  26 

House  Beautiful 

Survey  Results  July  p.  5  1 

Recapture  the  Human  Touch,  E.  B. 

IFem  Oct.  p.  40 

Consumers’  .Appliance  Problems  Dec.  p.  18 


Credit 

Invasion  of  Privacy  .April  p.  6 

Retail  Credit  Overview  April  p.  8 

The  Ramifications  of  EFT,  James 

R.  Williams  Aug.  p.  19 

Keep  A  Continuing  Check  on  “Checkless,” 

E.  B.  It'e/ss  Sept.  p.  39 

Profit  Through  Retail  Credit,  Ilawey 

L.  Benenson  Oct.  p.  13 

Survey  Makes  Case  for  Bank  Cards— 

Bank  Cards:  Addition  or  Erosion?, 

Roger  S.  Bonk  Nov.  p.  5 


EDP 


New  Era  for  Telecommunications  .April  p.  14 

Mass  Retailing  and  the  Com¬ 
munications  Revolution,  E.  B.  Weiss 

.April  p.  40 

Growth  and  Profits  for  McRae’s— 

Data  Processing  System  Pays  Off 

May  p.  10 

Merchandising  Information  Systems: 

Getting  Significant  Results, 

R.  Fulton  Macdonald  June  p.  14 

Mechanizing  Distribution  Centers, 

J.  /.  addings  and  T.  J.  Harless 

June  p.  16 

Effective  Distribution  Center  Keeps 

Liberty  House  First  Aug.  p.  1 1 


Energy  Conservation 


NR.M.A  .Attends  W'hite  House  Energy 

Briefing  Jan.  p.  18 

Store  Design  to  Save  Energy,  Part  II, 

Herbert  Bermon  Feb.  p.  7 

Guidelines  for  Energy  in  Lighting 

&:  Thermal  Operations  Feb.  p.  18 

.A  Strong  Response  to  NRMA’s  Tax  & 

Energy  Survey  .April  p.  3 

More  Energy  Savings,  Danks’  Record 

June  p.  26 


Utility  Rate  Structuring,  James  R. 
Williams 

Visual  Merchandisers’  Seminar 
Danks’  Energy-Saving  Pays  Off, 
Robert  M.  Welham 
Metal  Building  Systems:  .Aid  to 
Flnergy  C^onservation 


July  p.  1  1 
Aug.  p.  8 

.Aug.  p.  14 

Sept.  p.  31 


Fashion 


The  C.’ourse  of  F'ashion:  Predictions 

and  Advice  March  p.  12 

Selling  More  Fashion  .Accessories 

.April  p.  12 

Fashion  in  the  ’70s  .April  p.  25 

Rejuvenating  Children’s  Wear  May  p.  14 

Hair-Another  .Show  May  p.  40 

Ties— Good  Business,  Good  F'un  June  p.  9 

Fashion  .Merchandising  Seminar- 
Focus  on  New  Management  Skills, 

Carol  Messenger  .Aug.  p.  5,  Sept.  p.  15 
How  They  Put  It  Together— More  From 

Monsanto  Oct.  p.  14 

Selling  Fashion,  ,4  ana/ee  Gold: 

New  Looks  for  ’75— .A  Fashion 

Forecast-  Jan.  p.  10 

’75  Fashion  Forecast,  Continued 

F  eb.  p.  8 

Buyer  .Meets  Customer  On  Street 

Floor  .April  p.  26 

Tie,  Tie,  and  Tie  .Again  .May  p.  8 

Tennis  (dothes  for  Tennis  F  igures 

June  p.  6 

Back  to  School -A  Sportswear 

Season  July  p.  6 

For  .Men— Permission  Granted  .-Aug.  p.  12 
The  Wardrobe  Builders  Sept.  p.  10 

This  Could  Be  a  Good  Coat  Year 

Oct.  p.  6 

Today  Time  is  Money  Nov.  p.  3 

Bags  are  O.K.  Accessories  for  .Men 

Dec.  p.  28 


Finance  and  Sales 

Marketing  Prospects:  There  is  a 

Bright  Side  March  p.  5 

A  Strong  Response  to  NRMA’s  Tax  & 

Energy  Survey  April  p.  3 

(Cont.  on  p.  34) 
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“Stores”  Index 
Cont.  from  p.  3.3 


New  York  Banks  Open  (Company  Stores 

May  p.  18 

New  Stores -Profilahic  in  One  Year 

“Or  F.lse”?  ,  f-.  B.  ll'em  May  p.  40 

Sales  Volume  for  l  op  Stores  Aug.  p.  25 

Ninth  Annual  Report  (amtest:  Top 

Spot  to  Carter  Hawley  Hale  Sept.  p.  2 

The  Tough  Competitive  Climate, 

Donald  K.  Miller  and  Lois  Ingalls 
McLaughlin  Oct.  p.  10 

The  “Mor”  Costume  Jewelry  At  Top 

Oct.  p.  28 

The  Retail  Profit  Potential,  B'a/ter 

A',  /.orh  Nov.  p.  2 

International  Retailinjo: 

Trade  Shows  and  Other  Opportunities: 

Report  From  the  Republic  of  (^hina, 

Jo/in  .S’.  A'e/ly  Jan.  p.  25 

Hong  Kong’s  Fighth  Annual  Ready- 

to-Wear  Festival  Feb.  p.  13 

Department  Stores-  C^hinese  Style, 

fo/in  S.  Kelly  Feb.  p.  24 

Reception  By  the  International 

Division  March  p.  16 

A  Visitor  From  Scotland:  A. 

G<»ldberg  Son  April  p.  29 

Chain  Store  v.  Hypermarche  April  p.  32 

Miss  Selfridge  .May  p.  25 

The  Managing  Director,  Lewis’s  &- 

Selfridges  June  p.  25 

Creeds  July  p.  8 

Fashion  “Down  Under”  Aug.  p.  24 

200  Merchants  Cooperate:  Survey 

of  European  Retailers  Sept.  p.  8 

Miss  Selfridge  Oct.  p.  2 1 

A  Visit  From  Etam  Nov.  p.  2 1 

Association  Officers  Visit— Inter¬ 
national  Seminar  in  Geneva  Dec.  p.  20 

International  Retailing:  James  .A. 

Ogilvy’s  Ltd.;  Visitors  to  NRMA’s 
Retail  .Advertising  Workshop  Dec.  p.  27 

Le};al  Briefs 

National  Health  Insurance,  Glen 

Schaeffer  Jan.  p.  24 

Amendments  to  Truth  in  Lending,  Alan 

R.  Feldman  May  p.  22 

The  Demise  of  Fair  Trade,  Irving 

Scher  June  p.  23 

The  New  Warranty  Act,  Nancy  L. 

Rue  Aug.  p.  23 

Retailers  Liable  for  Ads  Prepared 

By  Resources,  Nancy  L.  Hue  Dec.  p.  26 

Le};islative  Developments 

Invasion  of  Privacy  April  p.  6 

Inflationary  Legislative  Costs, 

James  R.  Williams  Sept.  p.  19 


Ward’s  Mathews  Testifies;  Other 

Washington  Activities  Oct.  p.  19 

Independent  Stores  Board  Meets 

Senate  (Committee  on  Small  Business 

Nov.  p.  8 

Independent  Stores  Testify  In 

Washington  Nov.  p.  1 1 

NRMA  Presents  Alternative  'To 

Warranty  Regulations  Nov.  p.  18 

Our  Fight  For  Lower  'Tariffs,  Jame.r 

R.  Williams  Nov.  p.  19 

Federal  Paperwork  Burden,  yume.? 

R.  Williams  Dec.  p.  19 

Management,  General 

Support  Guard  &■  Reserve  Feb.  p.  14 

64th  NR.MA  Convention’  Profitable 

and  Stimulating  March  p.  2 

NRMA/ABO  Luncheon  Address:  Macioce 
Asks  for  “Maximum  Effort”  March  p.  3 

Retailers  “In  Convention  .Assembled” 

—A  Portfolio  of  Portraits  March  p.  8 

'The  Retail  Buyer  At  the  Hub  of  the 

\Vhce\,  Carol  Messenger  June  p.  2 

Time  for  NRMA’s  65th  (Convention 

Sept.  p.  12 

In  Washington  at  Mid-A’ear  NRMA 

Directors  Meet  Sept.  p.  18 

'The  ’76  Convention-A  Chart  for  Uncharted 
Seas  Oct.  p.  8 

NRMA’s  65th  (Convention:  The  Retail 

Revolution  of  ’76  Nov.  p.  14 

'Trade  Show  (Calendar  Nov.  p.  36 

NRMA’s  65th  Convention:  Time  Draws 

Near  Dec.  p.  14 

Merchandising 

The  Coming  Marketing  Fra  in 

Department  Store  Retailing,  F.  R. 
liVfi.t  Jan.  p.  40 

(Could  Nostalgia  Reverse  the  'Trend 
'Toward  Discount  Retailing:  F.  R. 

ItVi.v.?  Feb.  p.  39 

.Are  A’ou  Getting  the  Most  From 

Father’s  Day:’  March  p.  30 

Department  Store  Home  Furnishings, 

F.  R.  B'eiii  March  p.  40 

Selling  More  Fashion  .Accessories  .April  p.  12 
Rejuvenating  Children’s  Wear  May  p.  14 
Bedding-Sales  Survey:  Guide  to 
Profit  Achievement,  yoc^  Hubbell 

May  p.  4 

Merchandising  Services:  Planning 
for  the  Next  Decade,  Afj'/ton  Woll 

May  p.  6 

Basics  of  Inventory  Management  May  p.  15 
Hair— Another  Show  .May  p.  40 

'The  Retail  Buyer:  At  the  Hub  of 

the  Wheel,  Caro/ .Messenger  June  p.  2 
Ties— Good  Business,  Good  Fun  June  p.  9 


Merchandising  Information  .Systems: 

Getting  Significant  Results,  R. 

Fulton  Macdonald  June  p.  14 

Home  Furnishings  Retailers  Await 

“Bullish”  Last  Half  .June  p.  15 

Structuring  LInstructured  Direct 

Marketing,  F.  R.  ITe/.ss  June  p.  40 

Home  Furnishings  (Conference  Predicts 
Return  to  the  Home,  Carol  Messenger 

July  p.  2 

NHMA  Market  Study  July  p.  50 

House  Reautiful  Survey  Results  July  p.  5  1 
Independent  Stores  Workshop:  Vital 
Elements  for  Survival,  Carol 
.Messenger  Aug.  p.  3 

Fashion  Merchandising  Seminar:  Focus 
on  New  Management  Skills, 

Carol  Messenger  Aug.  p.  5,  Sept.  p.  15 
Efficient  Inventory  Management,  yac/t 

Vivian  Sept.  p.  14 

Junior  &  Misses  Sportswear  Vendor 

Performance  Survey  Oct.  p.  2 

How  'They  Put  It  'Together:  More 

From  Monsanto  Oct.  p.  14 

The  New  Adult  Game  Market,  F.  R. 

IFew.r  Nov.  p.  40 

How  New  Life  Styles  Affect  Home 

(ioods,  F.  R.  lTe(s.r  Dec.  p.  1 6 

Operations 

I.eggett  Finds  Private  Phones 

Economical  Feb.  p.  15 

Plus  Profits  From  Food  Services  .April  p.  10 
Home  Furnishings  (Conference:  Predicts 
A  Return  to  the  “Home,”  Carol 
Messenger  July  p.  2 

Increasing  Store  Efficiency  June  p.  12 

Phone-Orders:  Profitable  Sales 

Potential  July  p.  49 

Redesigned  Food-Service  Operation: 

A  Profit  (Center  for  Sage-Alien, 

Robert  II.  Kaiser  Sept.  p.  26 

Productivity:  One  (of  the  Last) 

Roads  to  Profit,  yames  R.  Williams 

Oct.  p.  18 

State  (Campaigns  Fight  Shoplifting, 

Part  I:  Losses  Hit  $5  Billion 
Annually,  Carol  Messenger  Oct.  p.  25 

The  Retail  Profit  Potential,  lV’a//er 

F.  I.oeb  Nov.  p.  2 

.Anti-Shoplifting  (Campaigns:  Part 

11— State  Programs  Prove  Successful, 

Carol  .Messenger  Nov.  p.  6 

When  You  Outgrow  Your  Store—?, 

Woody  Gibson  Dec.  p.  8 


Personnel 

Motivated  Sales  People:  Key  to  Independents 
Productivity  March  p.  7 
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Suggestive  Selling,  Edith  Grimm 

March  p.  27 

Invasion  of  Privacy  April  p.  6 

Controlling  Payroll  Dollars  April  p.  16 

Coordinating  Sales  Training  May  p.  12 

NRMA  Study  and  (Checklist:  National 

Health  Insurance  May  p.  18 

Salesforce  Scheduling  Simplified, 

Richard  Eurash  June  p.  5 

National  Health  Legislation, /ame.v 

R,  Williams  June  p.  18 

Independent  Stores  Workshop:  Vital 
Elements  for  Survival,  Carol 
Messenger  Aug.  p.  34 

Great  Days  .Ahead  for  Training 

Salespeople,  E.  H.  llVj.w  Aug.  p.  40 

Ward’s  Mathews  Testifies;  Other 

Washington  .Xetivities  Oct.  p.  19 

NR.M.A's  6lh  Annual  Training  Conference; 
Management  Backing  “A  Must”  Nov.  p.  12 

Regular  Features 

A  Letter  From  Our  President, /ume.v 
R.  Williams. 

.Association  .Activities. 

.Ad  Ideas,  Joseph  R.  Rowen,  Examples 
of  exceptional  advertising. 

KYI:  For  Your  Information,  NR.M.A 
Division  he^ds.  Items  by  staff  heads 
presenting  information  for  smaller 
stores. 

Independent  Stores.  .Articles  by  and 
for  the  independent  and  smaller 
stores. 

Legal  Briefs.  Legal  and  legislative 

developments  of  interest  to  retailers. 

Let  Me  Put  It  This  Way,  E.  R.  ITeivs 
speaks  out  on  whatever  retail  topic 
happens  to  be  on  his  mind. 

Retail  Executive  Promotions. 

Selling  Fashion,  .Annalee  Gold. 

Retailers  in  the  News 

NR.M.A’s  Highest  Honor:  Gold  Medal 

to  C.  Virgil  Martin  Jan.  p.  2 

Independent,  International  &  Silver 

.Awards— Six  NR.MA  Winners  for  1975 

Jan.  p.  8 

Bicentennial  .Musical  Celebration: 

J.  C.  Penney  Program  Honored  Feb.  p.  5 
Smiley  Heads  Bond  Drive  Feb.  p.  20 

Retail  Industry  Luncheon  March  p.  14 

Reynolds  Lauds  Industry  Groups: 

“Essential  for  Survival”  .March  p.  15 

Independent  .Stores  Banquet  March  p.  25 

Annual  Green  Thumb  Award:  Dayton 

Traces  25  Years  March  p.  27 

Goodman  At  Junior  Achievement 

Awards  .April  p.  35 


Pearls  From  Tiffany  May  p.  18 

Richard  H.  Rich  Passes  On  June  p.  20 

Goodman  Wins  Parsons  .Award,  .Announces 
SI 00,000  Gift  June  p.  20 

Retailers  Support  Community 

Activities  June  p.  31 

George  Plant,  of  NRALA,  Passes  On  July  p.  10 

Freedom,  Security,  Responsibility, 

Donald  V.  Seibert  Nov.  p.  10 

Business  Rolls  .Along  for  llnique 

Men’s  Shop  Nov.  p.  35 

Shrinkage  Control 

Small  Store  Robbery,  By  One  of  the 

Victims  Jan.  p.  27 

NRMA  Reports  Shrinkage  Statistics 

Feb.  p.  20 

Preventing  Internal  Theft  .May  p.  13 

Dual-Photo  System  Reduces  Bad-Check 

Losses  June  p.  10 

I'niversity  Shoplifting  Study ,  John 
.4.  Boyd,  Ph.D.  and  Jackson 
Harrell,  Ph.D.  Sept.  p.  9 

Truck  Door  .Alarm  Sept.  p.  27 

State  ('ampaigns  Fight  Shoplifting, 

Carol  Messenger  Oct.  p.  25,  Nov.  p.  6 
Crime  in  Retailing  Dec.  p.  18 

Spotlight  on  Stores 


More  Than  a  Store,  Higbee  is  a  Happening 


Place 

Feb. 

P- 

10 

NR.M.A  .Salutes  a  Member:  Strouss 

A’oungstown  Reaches  100 

Feb. 

P- 

16 

Growth  and  Profits  for  McRae’s— 

Data  Processing  System 

Pays  Off 

.May 

P- 

10 

Hitting  Paydirt -Boscov’s  (Popular) 

Rummage  Sales 

June 

P- 

8 

I.eh’s  I25th  .Anniversary— .All  in  the 

Family  June  p.  12 

.More  Energy  Savings,  Danks’  Record 

June  p.  26 

Dayton’s  Community  .Ad  Campaign, 

“Minnesota  Woman  at  Home”  July  p.  4 

Bridal  Promotion:  “Excellent”  for 

Bloomingdale’s  July  p.  5 

NRM.A  Salutes  a  Member’s  lOOth  .Anniversary; 
Wyckoff’s,  The  Friendly  Store 

July  p.  12 

Thalhimers’  Launches  Phone-In  .July  p.  50 

Effective  Distribution  Center  Keeps 

Liberty  House  First  Aug.  p.  1 1 

Danks’  Energy-Saving  Pays  Off, 

Robert.^!.  Welham  Aug.  p.  14 

Very  Sporting  of  .Abercrombie’s  .Aug.  p.  15 

Redesigned  Food-Service  Operation: 

Profi*  Center  for  Sage-.AIIen, 

Robert  H.  Kaiser  Sept.  p.  26 

Profitt’s  &  Rubenstein  Employees 

Honored  for  Public  Service  Oct.  p.  12 


Ring  Wedding  Bells  at  Hess’s  Oct.  p.  16 

Business  Rolls  .Along  for  I'nique 

Men’s  Shop  Nov.  p.  35 

Store  Design 

( see  also  Spotlight  on  Stores) 

New  Liberty  House  Flagship  Opens  In 

San  Francisco,  Caro/ .Me.s.venger  Jan.  p.  7 
Oown  Clenter  Revisited:  Hallmark 

Expands  and  Revamps  Jan.  p.  12 

Spaciousness  on  Three  Levels:  Broadway 

at  Santa  .Anita,  Carol  Messenger  Feb.  p.  2 
Redesigned  Food-Service  Operation: 

Profit  Center  for  Sage-.AIIen. 

Robert  H.  Kaiser  Sept.  p.  ‘26 

Metal  Building  Systems:  .Aid  to 

Energy  Conservation  Sept.  p.  31 

.Art  Deco  Grows  in  Brooklyn  Nov.  p.  I  I 

Mini-Mall  Shopping  Centers  Use  of 

Wood  Sets  New  Trend  Nov.  p.  33 

Where  .Architecture  is  Sculpture: 

Bullock’s  Mission  Valley  Dec.  p.  2 

Fits— Neshaminy  Mall  Dec.  p.  6 

When  You  Outgrow  Your  Store—?, 

Woody  Gibson  Dec.  p.  8 

Madonna- New  V'ork  .Men’s 

Boutique  Dec.  p.  12 

Magram’s  Pyramid  Mall -Bare  Shell  to 

Opening  in  49  Days  Dec.  p.  30 

First  Local  Two-Level  Store:  Thalhimers 

Regency  Square  Dec.  p.  32 

Urban  Affairs 

Low-Cost  Retail  Expansion  in  a 

Depressed  Flra,  E.  B.  Weiss  July  p.  56 
Six  Trends  Impacting  Downtown, 

Laurence  .A.  .Alexander  Nov.  p.  28 

Special  Issues 

Six-.Month  Supplement  to  .Associate 

.Members  Directory  Jan.  ’75  p.  19 

Convention  March 

.Associate  Members  Directory  July 

(Supplement,  Jan.  ’76  p.  28) 

Index  to  Stores  January 
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